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Penmarks Limited began trading in 1988 and has attained successful expansion

since then, with a Managing Director whose 30 years' experience in the

stationery, printing and furniture retailing industry has placed him at the helm

of its operations.

With an impressive client base that includes – but not limited to – some of

Zambia's leading financial institutions, NGOs and other well-established

corporations in Zambia, Penmarks continues to forge ahead and satisfy its retail

and wholesale markets with distinction. In doing so, it maintains its status as

the spearhead in the distribution of stationery, office furniture and printing

supplies in the country.

We take immense pride in our diversified product portfolio which is a steady,

balanced and quality-focused blend of locally manufactured and imported

products, including stationery and office furniture. When we import stock, we

ensure direct communications with reputable manufacturers worldwide so as to

not compromise on the legitimacy and quality of our imported stock.

Constant, consistent and incremental innovation continue to be at the forefront

of our vision as we forge a brand identity and reputation based on doing

business efficiently, effectively and professionally. Furthermore, the scale and

scope of our organisation allows us to stock a diverse range of inventory in

large volumes at all times. This helps us focus on our mission, which is to

provide exceptional customer service and quality products at fair prices.

With a personnel of over 60 people and a fleet of 20 vehicles, Penmarks Limited

believes that it plays a pivotal role in the supply chain of the Zambian economy.

The company is aware of the mutual dependence of firms within the economy

and it believes that awareness of such interdependence can accelerate not only

the firm's growth, but the growth of other 'glocal' firms and thus add impetus

to the Zambian economy on the whole.
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sales@penmarks.net

info@penmarks.net

www.penmarks.net+260 955 220 649
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